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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)
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New Car Price Trends in 2025: Average
Setting Prices Hold Steady

2025

3.5% or 9,258,454 of USA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Typical Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 48.7 years
old (.3% younger than average) and have a $142,911 (54.6% higher than average) annual household income.
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)
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New Car Price Trends in 2025 Average
Solling Prices Hold Steady

2025
—
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Plan to Buy or Lease a New $45,000+MSRP Vehicle

2.5% or 185,902 of CHI DMA Adults 18 or older plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos.
Typical Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 45.6 years
old (5.8% younger than average) and have a $161,089 (51.2% higher than average) annual household...
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$106,529

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)
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Plan to Buy or Lease a New $45,000+MSRP Vehicle

E‘ = wne

3.5% or 201,183 of WDC DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Typical Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 50.8 years
old (6.6% older than average) and have a $195,315 (46.6% higher than average) annual household income.
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)
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Plan to Buy or Lease a New $45,000+4MSRP Vehicle

5.1% or 228,530 of SEA DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Typical Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 45.5 years
old (5.9% younger than average) and have a $191,172 (55.8% higher than average) annual household...
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)
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Selling Prices Hold Steady
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Plan to Buy or Lease a New $45,000+MSRP Vehicle

3.8% or 176,754 of PHX DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Typical Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 49. years old
(.9% younger than average) and have a $140,546 (42.1% higher than average) annual household income.
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)
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2025
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Plan to Buy or Lease a New $45,000+MSRP Vehicle

2.5% or 185,902 of CHI DMA Adults 18 or older Plan to Buy or Lease a New $45K+MSRP Vehicle in the next 12mos.
CHI DMA Adults 18 or older who Plan to Buy or Lease a New $45K+MSRP Vehicle in the next 12mos are 15.0%

less likely than the USA Avg. to be considering the Purchase or Lease of a New $45,000+Electric Vehicle.

The Top TRADE-IN is 111.2% more likely than the USA Avg. to be a 2015 TOYOTA RAV4.
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The Top TRADE-IN will be a 2015 TOYOTA RAV4.

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)
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Bourcsse enamavenge 2025 3.5% or 201,183 of WDC DMA Adults 18 or older Plan to Buy or Lease a New $45K+MSRP Vehicle in the next 12mos.
é WDC DMA Adults 18 or older who Plan to Buy or Lease a New $45K+MSRP Vehicle inthe next 12mos are 14.3%

- more likely than the USA Avg. to be considering the Purchase or Lease of a New $45,000+ Electric Vehicle.

The Top TRADE-IN is 92.7% more likely than the USA Avg. to be a 2015 HONDA CR-V.

Plan to Buy or Lease a New $45,000+MSRP Vehicle
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The Top TRADE-IN will be a 2015 HONDA CR-V.
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)
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New Car Price Trends in 2025: Average

Selling Prices Hold Steady

2025

Plan to Buy or Lease a New $45,000+MSRP Vehicle

30.1%

5.1% or 228,530 of SEA DMA Adults 18 or older Plan to Buy or Lease a New $45K+MSRP Vehicle in the next 12mos
SEA DMA Adults 18 or older who Plan to Buy or Lease a New $45K+MSRP Vehicle in the next 12mos are 52.8%
more likely than the USA Avg. to be consideringthe Purchase or Lease of a New $45,000+ Electric Vehicle.

The Top TRADE-IN is -4.1% more likely than the USA Avg. to be a 2015 TOYOTA RAV4.
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The Top TRADE-IN will be a 2015 TOYOTA RAV4.

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




Bembomn s 2005 3.8% or 176,754 of PHX DMA Adults 18 or older Plan to Buy or Lease a New $45K+MSRP Vehicle in the next 12mos
T u PHX DMA Adults 18 or older who Plan to Buy or Lease a New $45K+MSRP Vehicle in the next 12mos are 21.2%

e less likely than the USA Avg. to be considering the Purchase or Lease of a New $45,000+ Electric Vehicle.
Pla" to B"vor '-easea New $45,000+MSRP Vehicle The Top TRADE-IN is 316.7% more likely than the USA Avg. to be a 2016 GMC SIERRA.
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The Top TRADE-IN will be a 2016 GMC SIERRA.
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)
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2025

Plan to Buy or Lease a New $45,000+MSRP Vehicle

} ‘%. Education Levels: Adults 18 or ol
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» who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

Postgraduate Degree

- 3.5% or 9,258,454 of USA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.

Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 63.8% more likely
to be a college graduate, 39.3% more likely to work full-time, 42.5% more likely to be married, 43.8% more
likely to be a parent of 1 or more children und

der
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Parent of 1 or more Children under 18

Stage in Life: Adults 18 or older
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| 9.7%
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13.8%
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21.4%
13.1%
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I 15.0%
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Grandparent of 1 or more Children under 18 — 23.8%

Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17

Parent of 1 or more Childrenin College

Qual Intab

who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mUSA

23,243

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)
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ﬁlan to Buy or Lease a New $45,000+MSRP Vehicle

P

i \% Education Levels:
_ 3.6%

N s
_14.1%

.05

3.6%

22.4%

Some High School or Less (not graduate)

High School Graduate (12th grade or GED)

Some College Credit (no degree)
Associate's Degree (AA, AS, etc.)

College Graduate (4 year college)

17.1%

= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

Postgraduate Degree

Adults 18 or older

2.5% or 185,902 of CHI DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 89.4% more likely
to be a college graduate, 50.1% more likely to work full-time, 44.8% more likely to be married, 51.2% more

likely to be a parent of 1 or more children und

Employment: Adults 18 or older

b, 4
(_)OMarital Status: Adults 18 or older

Single, Never Married

Employed Full-Time or Part-Time 3""
Employed Full-Time (35 hours or more) 70.2% Married 66.1%
Employed Part-Time (less than 35 hours) Legally Separated I ggé
White Collar I69.87 Divorced &%%
Blue Collar Widowed g%
Work From Home [most of the time or always) 31.2% LGBTQ+ (net) .350;6%
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Stage in Life: Adults 18 or older

40.1%

Working Mothers
Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5

Parent of 1 or more Children Age 6- 11 31.0%

Parent of 1 or more Children Age 12 - 17

Parent of 1 or more Children in College
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23.6%
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)
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New Car Price Trends in 2025: Average

2025
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Plan to Buv or l.ease a New $45,000+MSRP Vehicle

3.5% or 201,183 of WDC DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW S$45K+MSRP Vehicle next 12mos are 50.6% more likely

to be a college graduate, 26.9% more likely to work full-time, 22.9% more likely to be married, 8.% less

likely to be a parent of 1 or more children under

Some High School or Less (not graduate)

Adults 18 or older
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M 2.0%
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3.0%
24.1%

: who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

Education Levels:

!
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High School Graduate (12th grade or GED)
Some College Credit (no degree)

Associate's Degree (AA, AS, etc.)

College Graduate (4 year college) 35.1%

Postgraduate Degree 34.2%

BWDC

Adults 18 or older

i - 74.3%|

Employment:

Employed Full-Time or Part-Time

Employed Full-Time (35 hours or more) ﬁg,sfﬁ
Employed Part-Time (less than 35 hours) ‘
White Collar fjﬂ
Blue Collar &
Work From Home (most of the time or always)
who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos =WDC

Marital Status: Adults 18 or older

Single, Never Married 34 89
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Married
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Widowed . 2.3%

LGBTQ+ (net) - 69 8%
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24t | Stage in Life: Adults 18 or older
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5.1% or 228,530 of SEA DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 59.1% more likely
et to be a college graduate, 47.5% more likely to work full-time, 46.3% more likely to be married, 110.8% more
Plan to Buy or Lease a New $45,000+MSRP Vehicle likely to be a parent of 1 or more children un
e ®.
* \% Education Levels: Adults 18 or older Employment: Adults 18 or older ( \( ) Marital Status: Adults 18 or older
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New Car Price Trends in 2025: Average
Selling Prices Hold Steady

3.8% or 176,754 of PHX DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 44.2% more likely
to be a college graduate, 55.7% more likely to work full-time, 31.% more likely to be married, 13.7% less

2025

Plan to Buv or Lease a New $45,000+MSRP Vehicle

likely to be a parent of 1 or more children unde

Adults 18 or older
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Top-20 Occupations: Adults 18 or older
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Parent of 1 or more Children Age 12 - 17
Parent of 1 or more Childrenin College

Grandparent of 1 or more Children under 18

Stage in Life:

who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos
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et eemgsizons avene 2025 3.5% or 9,258,454 of USA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
i == Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 25.% more likely to
= “M own their home, 74.% more likely to own a higher valued home, 16.9% more likely to have a single-family
Plan to Buy or Lease a New $45,000+MSRP Vehicle home, 29.6% more likely to have a dog.

h Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4u{® Pets in Home: Adults 18 or older
[ ' |

Single Family House (unattached)

Own a Dog

Townhouse or attached Home :9:0%
8.9%

B 5.8% ownac
ondominium
5.3% 'wn a Cat

15.2%

71.9%
2.5% 48% Apartment .
R XTN P EM 17 702,041 420,772,707 is Ly %
Other OwnSecondHome | Mobile Home or Manufactured  3.2% Own other type of Pet
or Real Estate Home 4.0%
Property :
# who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos musa = who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mUSA » who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mUsA
_—
24l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
Average Value of Owned Home:
who planto Buy or Lease a NEW $SASK+MSRP Vehicle...
usa
18.6%
14.5%

N 8.9%

ol = .

<$150K S$150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K $750K-$1M S1vi+ Home Mortgage Refinanced Home Equity Own
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)

= who plan to Buy or Leasea NEW $45K+MSRP Vehicle next 12mos mUSA
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2.5% or 185,902 of CHI DMA Adults 18 or older plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos

— Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 16.3% more likely to

own their home, 21.3% more likely to own a higher valued home, 7.2% more likely to have a single-family
home, 27.1% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older

lﬁan to Buy or Lease a New $45,000+MSRP Vehicle

mﬁm Type of Home: Adults 18 or older 4 {™ Pets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog
Townhouse or attached Home r 12.3%
7.1%
Condominium i o] Cat
7.6% wn a Ca
8.4% g.8%
1.9% 3.1% Apartment %
- 3,484 EEELRIEE
Other Own Second Home bile Home or Manufactured 8.3% Own other type of Pet
or Real Estate Home 1.8%
Property "

= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos ECHI

= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

Z:' Value of Owned Home: Adults 18 or older

Average Value of Owned Home:

- CHI

= who plan to Buy or Lease a NEW S45K+MSRP Vehicle next 12mos wCHI

Home Loans: Adults 18 or older
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Pian to Buy or Lease a New $45,000+MSRP Vehicle

3.5% or 201,183 of WDC DMA Adults 18 or older plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos are 19.8% more likely to

own their home, 33.4% more likely to own a higher valued home, 26.2% more likely to have a single-family
home, 28.5% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older

Single Family House (unattached)
Townhouse or attached Home

Condominium

18.8%
8.3%
4.6% 4.3% Apartment
RETLRN 245,067 |
Other Own Second Home bile Home or Manufactured
or Real Estate Home
Property
= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos uWDC »who plan to Buy or Lease a NEW S4SK+MSRP Vehicle next 12mos =WDC
-
vZ4l Value of Owned Home: Adults 18 or older
Average Value of Owned Home: 26.5%
who plan to Buy or Lease a NEW $45K+MSRP Vehicle... 23.2%

wDC 646,571

0.0% 0.7%
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®who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos WWDC
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$750K-S1M

mﬁm Type of Home: Adults 18 or older 4 {™ Pets in Home: Adults 18 or older

Own a Dog

Own a Cat

Own other type of Pet

»who plan to Buy or Lease a NEW S45K+MSRP Vehicle next 12mos mWDC

Home Loans: Adults 18 or older

Home Mortgage

Refinanced Home Equity Oown
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



o st i 2025 :
— Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos are 37.9% more likely to

Selling Prices Hold o

* -Tﬁ' \

o S own their home, 22.7% more likely to own a higher valued home, 24.6% more likely to have a single-family
Plan to Buy or Lease a New $45,000+MSRP Vehicle home, 47.9% more likely to have a dog.

s“ 5.1% or 228,530 of SEA DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
f '
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S
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O s 2025

3.8% or 176,754 of PHX DMA Adults 18 or older plan to Buy or Lease a NEW S45K+MSRP Vehicle next 12mos.
Selling Prices Hold Steady n
. . P“

Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 30.7% more likely to
own their home, 42.9% more likely to own a higher valued home, 24.2% more likely to have a single-family

P]an to Buy or Lease a New $45,000+MSRP Vehicle

home, 5.9% less likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog
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. 10.7%
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or Real Estate Home 8.4%
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Mew Car Price Trends in 2025: Average
Selling Prices Hold Steady

=

2025

Plan to Buy or Lease a New $45,000+MSRP Vehicle

3.5% or 9,258,454 of USA Adults 18 or older plan to Buy or Lease a NEW S$45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos are 12.5% more likely
to look up D-I-Y advice online, 26.5% more likely to always vote in local elections, 28.6% more likely to

belong to a gym, 42.6% more likely to fly domest
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Feextine, Apploeicn, <l Local Elections: Sometimes
et Financing) 34,13
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@cwecse 2025 2.5% or 185,902 of CHI DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.

New Car Price Trends in 2025: Average

— Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos are 2.6% less likely to
: P — look up D-I-Y advice online, 7.% less likely to always vote in local elections, 32.3% more likely to belong to
Planto Buy or o New $45,000+MSRP Vehicle a gym, 52.1% more likely to fly domestic
Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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Qe etemmmanngs 2025 3.5% or 201,183 of WDC DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
g Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos are 4.8% less likely to
look up D-I-Y advice online, 15.2% more likely to always vote in local elections, 24.4% more likely to belong

Plan to Buy or Leasea New $45,000+MSRP Vehicle to a gym, 25.% more likely to fly domestic
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5.1% or 228,530 of SEA DMA Adults 18 or older plan to Buy or Lease a NEW S45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos are 9.1% more likely

to look up D-I-Y advice online, 17.3% more likely to always vote in local elections, 47.1% more likely to

Placito Buvor fasieN New $45,000+MSRP Vehicle belong to a gym, 39.7% more likely to fly domesti

e ez 2025
Selling Prices Hold Stesdy o
=uu
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e kit . 2025

3.8% or 176,754 of PHX DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
= EIPHK

Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos are 36.7% more likely
to look up D-I-Y advice online, 8.5% more likely to always vote in local elections, 19.5% more likely to
belong to a gym, 32.% more likely to fly domestic

Plun to Buy or Laase a New $45,000+MSRP Vehicle
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New Car Price Trends in 2026: Average
Selling Prices Hold Stoady

2

2025

I;lan to Buy or Lease a New $45,000+MSRP Vehicle

3.5% or 9,258,454 of USA Adults 18 or older plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos.

Adults 18 or older who plan to Buy or Lease a NEW S45K+MSRP Vehicle next 12mos are 3.9% more likely to
use QSRs past mo., 19.% more likely to use Sit-Down Restaurants past mo., 46.8% more likely to use Casinos
past yr.,, 3.9% less likely to smoke cigarette

30-days QSR Users: Adults 18 or older

Past
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4 times
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Past 12 months Casino Activities: Adults 18 or older
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Plan to Buy or Leasea New $45,000+MSRP Vehicle

Casinos past yr., 85.1% less likely to smoke cigarett

2.5% or 185,902 of CHI DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW S45K+MSRP Vehicle next 12mos are .7% more likely to

use QSRs past mo., 18.9% more likely to use Sit-Down Restaurants past mo., 25.6% more likely to use

Past 30-days QSR Users: Adults 18 or older
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Past 12 months Casino Activities: Adults 18 or older
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New Car Price

Trendsin 2025: Average 2025

Plan to Buy or I.anse a New $45,000|—MSRPVehIcIa

Past 30—days QSR Users: Adults 18 or older
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= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos = WDC
Total Monthly QSR Users: Avg. Monthly QSR Meals:
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3.5% or 201,183 of WDC DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 8.2% more likely to
use QSRs past mo., 13.3% more likely to use Sit-Down Restaurants past mo., 83.% more likely to use Casinos

past yr., 38.5% less likely to smoke cigarett
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



@ caredge
New Car Price Trends in 2025: Average
Selling Prices Hold Steady

2025

Plan to Buy or Lease a New $45,000+MSRP Vehicle

Casinos past yr., 67.4% more likely to smoke cigaret

5.1% or 228,530 of SEA DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 15.2% more likely
to use QSRs past mo., 32.% more likely to use Sit-Down Restaurants past mo., 10.6% more likely to use

30-days QSR Users: Adults 18 or older

Past

1time

2 times 12.7%

3 times 12.7%

4 times 12.0%

5times

6-9times

10 times or more
= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos
Total Monthly QSR Users:
96.1% 83.4%
. a0

mSEA

Avg. Monthly QSR Meals:

1time

®

2 times

3times

4 times

5 times

6-9times

10times or more

® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos
Total Monthly Sit-Down Restaurant Users: Al

ii Iii 70.7%

WSEA
wn Restaurant Meals:

“

Drank Past 30-days: Adults 18 or older

Liquor Py

46.6%

Any Type of Beer  pyrrery 43.3%

Wine
Imported Beer

Domestic Regular Beer ey 25.6%

y

Domestic Light Beer

v

897,764 19.9%

30.8%
Microbrew / Craft Beer 17.6% '
# who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos. WSEA
SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

Top-10 Cuisines: Adu!ts 18 or older

(Sit-Down Restaurants Used Past 30-days,

!iil ik

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoplan to Buy or Lease a NEW $45K-MSaP Vehicle... [SRASINNIIIINN 23.8%

s 17.4%

Coffee  chinese indian/ Sagel/ mia  sefoos wings/ Upscale
House / s/ Doswt/ Burgers /
Ccoffes Bar Other  Bakery sports Bar
Asian
 who planto Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mSEA

Past 12 months Casino Activities: Adults 18 or older
Slot Machines

Upscale Restaurant

42.0%

Bar / Nightclub
Table Games (Craps, Poker, etc.)
Stage Show / Concert

Sports Betting

Spa

Other Gambling W 9.5%

Used Past 30-days: Adults 18 or older

Casinos visited past 12

® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos W SEA

209

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

/ Cannabis Cigarettes Vape

® who plan to Buy or Lease a NEW S45K+MSRP Vehicle next 12mos mSEA

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



. ks, 2025

Plan to Buy or Lease a New $45,000+MSRP Vehicle

past yr., .7% more likely to smoke cigarettes

30-days QSR Users: Adults 18 or older

PR

2times

Past

3 times

4 times

5times

6-9times

10times or more

= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos W PHX

Total llggfgffy QSR Users: Avg. Monthly QSR Meals:

89.9%

e e 50 2N

3.8% or 176,754 of PHX DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW S45K+MSRP Vehicle next 12mos are 1.2% more likely to
use QSRs past mo., 8.8% more likely to use Sit-Down Restaurants past mo., 56.6% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

10times or more

¢ 33 i
2times | e

® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

Total Monthly Sit-Down Restaurant Users:
77.2%

W PHX

Avg. hly Sit-Down ant Meals:

84.0%

Drank Past 30-days: Adults 18 or older

Liquor
Any Type of Beer
Wine

Imported Beer

Domestic Light Beer

Domestic Regular Beer v v
Microbrew / Craft Beer W 20:6% i

= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos WPHX

PHX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ

Mexican  Chinese Caffee wings/ indian/ Upscale steakhouse sexfood
Wouse / ™a/
Catfes Bar Other

pina nafan

# who plan to Buy or Lease a NEW S45K+MSRP Vehide next 12mos mPHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.]
o plan to Buy or Lease a NEW. Vehicle. 20.3%

PHx 16.5%

Casino Activities: Adults 18 or older
R T
e

11.5%

Past 12 months

Slot Machines

Upscale Restaurant

Bar / Nightclub

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Sports Betting 19.8

5.3%
00,0%
B 2.4%

m 8.8%

Other Gambling

43.5%

Casinos visited past 12

Spa

°

Used Past 30-days: Adults 18 or older
ot |

[
hY

Yes

# who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos m PHX

74

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

6.0%
31 278 760
1a / Cannabis Cigarettes Vape
# who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos wPHX

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



@cartage

New GerPrice Trands in 2025: Avernpe 2025

Plan to Buy or Lease a New $45,000+MSRP Vehicle

3.5% or 9,258,454 of USA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos are 32.9% more likely to

have a 401K, 15.4% more likely to have an Auto Loan, 68.7% more likely to Invest/Trade Stocks Online, 12.9%
less likely to pay with their Debit Card.

“ﬁdlnvestments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 2%
Money Market Funds m %
Bonds M 2.9%
Other (Crypto / NFTs / Metals, etc.) 1_3,:‘;%
529 Plan / College Savings Plan m% %

Second Home or Real Estate Property m 15.2%
m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mUSA

Checking Debitor ATM  Savings

Financial Services Has and/or Uses: Adults 18 or older

=20.8?‘o 9.5% 9.2% 10.3%

Credit Card Online Mobile

Online Bill Home Auto Loan Money  Certificates of Personal Loan Refi d Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

48 341,833
15.4%
10.7%
)
SR o o
3 10.7%
Real Estat nt
ed] Eiate nee 13 (13 Wi 5.2%
: 6.9%
—
1.7%

Divorce / Family Attorney rl;l%
= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mUSA

USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 869
All Graphs and HBIA| Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

64,895,767 24.8%
Online Investing / Stock Trading : = .

Accountant

Insurance Agent at a Local Office (not online)

(*Past 12 Months)

S Past 3-Months Payment Methods Used: Adults 18 or older

i 2 8.0%

MasterCard  ApplePay  CashApp  GooglePay Store Credit  Discover
I

PayPal Debit Card Venmo Zelle

American  Facebook Samsung Pay Square Cash
Card Express Messenger
= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos W USA
USA Projection Scarborough R1 2024: Jan23-Aug24 Qual intab 23,243

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



@ carEdge F— 2025

New Car Price.
Selling Prices Hold Steady
: = —— c“l

Plan to Buy or Lease a New $45,000+MSRP Vehicle

2.5% or 185,902 of CHI DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 35.1% more likely to
have a 401K, 11.9% less likely to have an Auto Loan, 39.5% more likely to Invest/Trade Stocks Online, 28.7%
less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan  pyziysm 46.6%

IRA (Individual Retirement Account) = ﬁ)) o 39.9%

Stocks or Stock Options

2,161,611 28.6%

Mutual Funds TS

i

17.5%

Money Market Funds ey 31.2%

Bonds 5%

EI

13.6%

Other (Crypto / NFTs / Metals, etc.) m“?'#

529 Plan / College Savings Plan 2:6%

y

8.6%

8.4%

Second Home or Real Estate Property S

w who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos W CHI

M Financial Services Has and/or Uses: Adults 18 or older

9.8%
H - hh e e
3.0% 0.0%

Checking Debitor ATM  Savings Credit Card Online Mohbile Online Bill Home Auto loan Certificatesof  Money  Studentloan Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
Account Mortgage Loan or Home
Equity Loan

u who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mCHI

Professional Services Used*: Adults 18 or older

Tax Preparation Service

2,155,434

Financial Planner :
1,349,882

Online Investing / Stock Trading e
Accountant
Insurance Agent at a Local Office (not onfine)

Real Estate Agent

Estate Planning

)
Divorce / Family Attorney 11% (*Past12 Months)
1.4%
m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos W CHI

DMA Scarborough R2 2024: Aug23-Sep24 Qual intab

82

f'Past 3-Months Payment Methods Used: Adults 18 or older

e 9.4%
7.4%
h e _-3.4“ s

Debitcard MasterCard Zelle Google Pay  American Facebook Samsung Pay Square Cash
Cal Express Messenger

visA

m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mCHI

CHI
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




@carcdge

2025

S

l;lan to Buy or Lease a New $45,000+MSRP Vehicle

Neow Car Price Trends in 2025 Average
Selting Prices Hold Steady
® -

3.5% or 201,183 of WDC DMA Adults 18 or older plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 34.2% more likely to

have a 401K, 5.1% less likely to have an Auto Loan, 88.5% more likely to Invest/Trade Stocks Online, 1.6% less
likely to pay with their Debit Card.

Investments Owned' Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

2,341,707 41.1% i

34.6%
1,305,893 22.9%
25.9%
25.2%

Stocks or Stock Options
Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Financial Services Has and/or Uses: Adults 18 or older

3 h = - = s =
12.7% 4.110.4%
Other (Crypto / NFTs / Metals, etc.) petypemy " - Checking DebitorATM  Savings  CreditCard  Online Mobile  OnlineBil  Home  Autoloan  Money Certificates of Studentloan Refinanced PersonalLoan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property B3% 1B3% Account Mortgage l:a;: ::)ﬂme
. quity Loan
# who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mWDC = who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12Zmos mWDC
Professional Services Used* Adults 18 or older

Tax Preparation Service

Online Investing / Stock Trading

1,028,440 18.1%

Financial Planner

Accountant

17.3%
9.4%
10.9%
5.5%
10.1%
i 5.0%
7.3%
3.8%

Divorce / Family Attorney i"o('sz;s*

 who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

Insurance Agent at a Local Office (not onfine) [ J .

Real Estate Agent

Estate Planning

(*Past 12 Menths)

mWDC

P Past 3-Months Payment Methods Used: Adults 18 or older

h-”" e

Debit Card

Paypal

visa Zelle Venmo  MasterCard ApplePay  Cash App

DMA Scarborough R2 2024: Aug23-5ep24 Qual Intab 231

WDC
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Google Pay  American Discover Rore Cled! Facebook  Square Cash Samsung Pay
Express Messenger
= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mWDC

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




B oz annge 2025 5.1% or 228,530 of SEA DMA Adults 18 or older plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos.

1 ooty Z Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos are 40.7% more likely to
ﬁ - have a 401K, 5.2% more likely to have an Auto Loan, 62.8% more likely to Invest/Trade Stocks Online, 17.4%
Plan to Buy or Lease a New $45,000+MSRP Vehicle less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan  pyerys: 47.3%

Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)

1,771,239 39.3%

Stocks or Stock Options
Mutual Funds m A%
Money Market Funds w07

Other (Crypto / NFTs / Metals, etc.) ’ﬁ?:s

i ik 11.7% o 10.3%
Second Home or Real Estate Prope; 108 ‘"“ ‘ T > e 3 = o 3 = 3
perty 403,29 080 3 Checking Debitor ATM  Savings Credit Card Online Mobile ‘Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
529 Plan / College Savings Plan E 10.8% Account Mortgage Loan or Home
i 0.9% Equity Loan

 who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos W SEA = who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos W SEA

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Trading

Financial Planner

14.4%

Insurance Agent at a Local Office (not online) Exrag « ‘7’;"‘

Real Estate Agent

» AN 5.0% 43% 5% 3%
estatepanivg R o . ... y .. . e e
P’ 5 *Past 12 Months, VISA Venmo Zelle MasterCard  ApplePay  Google Pay  Cash App American  Store Credit  Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney H* 4.1% ( ) Express Card Messenger
® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mSEA m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos m SEA

SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 209
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



@carcage

New Car Price Trends in 2025: Aversge
Seiling Prices Hold Steady

3.8% or 176,754 of PHX DMA Adults 18 or older plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next 12mos are 5.8% more likely to

: 2= have a 401K, 60.% more likely to have an Auto Loan, 20.6% less likely to Invest/Trade Stocks Online, 10.%
Plan to Buy or Lease a New $45,000+MSRP Vehicle more likely to pay with their Debit Card.

“ﬁ‘mvestments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

Financial Services Has and/or Uses: Adults 18 or older

Stocks or Stock Options

Mutual Funds

Other (Crypto / NFTs / Metals, etc.)
Money Market Funds

8.9% s e
Second Home or Real Estate Property 8.2% Debit or ATM i i Online Mobile

Online Bill Home Auto Loan Money Studentloan Certificates of Refinanced Personal Loan  Home
card Banking Banking Paying Mortgage Market Deposit(CDs)  Home Improvement
8,110
529 Plan / College Savings Plan 4'6% Account Mortgage Loan or Home
282,78 % ¢S Equity Loan
mwho plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos m PHX

® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos W PHX

Professional Services Used*: Adults 18 or older y'l_a'Past 3-Months Payment Methods Used: Adults 18 or older
RS

Financial Planner

Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent

Estate Planning

25.6% >
H19.7% . 6.1%
2o o

Venmo MasterCard ~ Apple Pay CashApp  Google Pay Store Credit  American Discover Facebook Samsung Pay Square Cash
card Express Messenger
m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos W PHX

*Past 12 Month. VISA
Divorce / Family Attorney (*Pas lonths)

m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos B PHX

PHX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 74
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




?i.i';:“;...z..m........ 2025
L ]

Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average of 3 days, 0
“u hours, 57 minutes and 35 seconds each week with All Forms of Media

Plan to Buv or Lease a New $45,000+MSRP Vehicle

85.6% of Adults 18 or older who plan to Buy or Lease a NEW S45K+MSRP Vehicle next 12mos spend an avg. of 8 hours and 18 minutes
each week listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media

96.2%

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

54.0%

who planto Buyor Leasea
INEW $45K+MSRP Vehicle
next 12mos

% of Total
Weekly H:M:

m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

USA USA Projection

m USA

Qualintab 23,243 Hubbcrd Share of Everything

for Anything _
BROADCASTING =

Scarborough R1 2024: Jan23-Aug24 Qual Intab 869

USA Projection Scarborough R1 2024: Jan23-Aug24
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




@ caricge

ew o Price Trands i 2025 Average 2025
Selling Prices Hold Steady

Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average of 2 days, 16
e“l hours, 5 minutes and 2 seconds each week with All Forms of Media.
Plan to Buy or I.ease a New $45,000+MSRP Vehicle

92.9% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an avg. of 8 hours and 12 minutes
each week listening to All Local AM/FM Radio, representing 11.9% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

69:05:25
concurrent
Usage %

who #ant& BuyorLeasea CHI
NEW $45K+MSRP Vehicle next
12mos

% of Total
Weekly H:M:

27.1%

A
m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos W CHI
CHI DMA Searborough R2 2024: Aug23-Sep24 Qual Intab 82

CHICAGO DMA
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reseived.

Scarborough R2 2024: Aug23-Sep24 Qual Intab 3,420

Hubbar Share of Everything

f Anythi
BROADCASTING SrARYENLAY
(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



e isnimiseie 2025 Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average of 2 days, 22
e E hours, 6 minutes and 40 seconds each week with All Forms of Media.

= == 83.9% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an avg. of 8 hours and 50 minutes
Plan to Buy or Lease a New $45,000+MSRP Vehicle each week listening to All Local AM/FM Radio, representing 10.6% of total time spent with all forms of Media.

..

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Concurrent

vsoge % \ho ﬂaﬂ%&%urleﬁea
NEW $45K+MSRP Vehicle next
12mos

% of Total
Weekly H:M:

WDC

® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

B WDC

Qual Intab 5557 Hubbar Share of Everything

for Anything _
BROADCASTING

wDcC DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 231

WASHINGTON, DC DMA Scarborough R2 2024: Aug23-Sep24
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.
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Do wnnses 2025 Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average of 3 days, 0
e ‘,%} hours, 30 minutes and 8 seconds each week with All Forms of Media.

g = = 83.6% of Adults 18 or older who plan to Buy or Lease a NEW 545K+MSRP Vehicle next 12mos spend an avg. of 7 hours and 51 minutes
Plan to Buy or Lease a New $45,000+MSRP Vehicl each week listening to All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.

92.5%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

concurrent - W

Usege % who r.h%%i %z& orlLeasea SEA
NEW $45K+MSRP Vehicle next
% of Total 12mos
Weekly H:M:

® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos H SEA
SEA  DMA  Scarborough R2 2024: Aug23-Aug24  Qual intab 209 SEATTLE-TACOMA DMA Searborough R2 2024: Aug23-Aug24 Qual Intab 3,860 Hubbq rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




@ cartdge

New Car Price Trends in 2025 Average 2025
Selling Prices Motd Steady

P“ Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average of 2 days, 21

hours, 49 minutes and 57 seconds each week with All Forms of Media.
.I5Ian to Buf ;r.l‘.e-a;lj a New $45,000+MSRP Vehicle

82.5% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an avg. of 9 hours and 5 minutes
each week listening to All Local AM/FM Radio, representing 10.7% of total time spent with all forms of Media.

o6 JFEEA

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

66:25:01
Concurrent
Usage %:

who #antﬁ BuyorLeasea PHX
NEW $45K+MSRP Vehicle next
12mos

% of Total
Weekly H:M:

o 2

® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos B PHX
PHX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 74 PHOENIX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 2,268
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

HUbeI’d Share of [Evarything
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




O i i s 2025 Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average of 2 days, 7
it hours, 1 minutes and 1 seconds each week with All Forms of Ad-Supported Media.
78.9% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an avg. of 6 hours and 49 minutes
Planto Buy or Lease a New $45,000+MSRP Vehicle each week listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Med
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New Car Price Trends in 2025: Average
Selling Prices Hold

2025 Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average of 1 days, 23
= e“l |

hours, 10 minutes and 48 seconds each week with All Forms of Ad-Supported Media.
Plan to Buy or Leasea New $45,000+MSRP Vehicle

88.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an avg. of 7 hours and 38 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 14.3% of total time spent with all forms of Ad-Supported Med
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Plan to Buy or‘l:ease a New $45,000+MSRP Vehicle

hours, 37 minutes and 33 seconds each week with All Forms of Ad-Supported Media.

6
78.2% of Adults 18 or older who plan to Buy or Lease a NEW 545K+MSRP Vehicle next 12mos spend an avg. of 7 hours and 32 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Me
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2025 Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average of 2 days,
2T hours, 44 minutes and 52 seconds each week with All Forms of Ad-Supported Media.
79.1% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an avg. of 6 hours and 1 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 8.9% of total time spent with all forms of Ad-Supported Medi
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Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average of 2 days, 5

hours, 24 minutes and 2 seconds each week with All Forms of Ad-Supported Media.
76.2% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an avg. of 7 hours and 13 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Me
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| Adults 18 or older who plan to Buy or Lease a NEW S$45K+MSRP Vehicle next 12mos spend an average
of 7 hours and 51 minutes each day with All Forms of Ad-Supported Media. 78.9% listen to Local
AM/FM Radio for an avg. of 58.4 minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported Me

dia.)
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New Car Price Trends in 2025: Aversge
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" Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average
of 6 hours and 44 minutes each day with All Forms of Ad-Supported Media. 88.% listen to Local
AM/FM Radio for an avg. of 65.5 minutes/day. (Local Radio delivers 14.3% of Time with Ad-Supported Media.)
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v Car Price Trends in 2025: Average

2025

le to Buy or Leasea New $45,000+MSRP Vehicle
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Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average
of 7 hours and 48 minutes each day with All Forms of Ad-Supported Media. 78.2% listen to Local
AM/FM Radio for an avg. of 64.6 minutes/day.(Local Radio delivers 10.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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2025

Adults 18 or older who plan to Buy or Lease a NEW S45K+MSRP Vehicle next 12mos spend an average
of 7 hours and 40 minutes each day with All Forms of Ad-Supported Media. 79.1% listen to Local
AM/FM Radio for an avg. of 51.7 minutes/day. (Local Radio delivers 8.9% of Time with Ad-Supported Media.)
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" Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos spend an average
of 7 hours and 37 minutes each day with All Forms of Ad-Supported Media. 76.2% listen to Local
AM/FM Radio for an avg. of 62. minutes/day. (Local Radio delivers 10.3% of Time with Ad-Supported Me
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7,304,565 or 78.9% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 58.4 minutes every day
representing 42.4% of all time spent daily with Ad-Supported Audio.
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163,618 or 88.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 65.5 minutes every day
representing 45.1% of all time spent daily with Ad-Supported Audio.
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2025 [ 180,832 or 79.1% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 51.7 minutes every day

representing 35.% of all time spent daily with Ad-Supported Audio.
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163,618 or 88.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 65.5 minutes every day
representing 45.1% of all time spent daily with Ad-Supported Audio.
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134,744 or 76.2% of Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 62. minutes every day

representing 50.6% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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Plln to Buy or Lease a New $45,000+MSRP Vehicle

' 7,304,565 or 78.9% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Pop Contemporary Hit Radio, Country, and Classic Rock.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Album Adult
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Alternative, Country, Classic Rock, and News/Talk/Information

Plan to Buv or E.easea New $45,000+4MSRP Vehicle

Locaf AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Urban AC, Adult Contemporary, All
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Slante awo;,_'e,;“mwgs 00OHMSRR Vehicle News, Classic Rock, and Pop Contemporary Hit Radio.

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

T

Urban
Contemporary News/Talk/ Contemporary Contemporary
Information Christian 19.1

All News

Classic Hit:
ssic Hits 21.8 205
Country m
Pop Contemporary Hit Radio M w Avg. Hours+Minutes/day with Local m News/Talk/ : el
AM/FM Radio: Adults 18 or older Information ; Urban AC Gt
Classic Rock Mm / m Classical i = ; Urban COLILAY 203 19.0 Adult
= 282 : a7 ; :
Contemporary Christian m m Conte... All News | Conte...
— : . 18.6 185
Rhythmic Contemporary Hit Radio m - m Pop
Alternative m : m m 7% Contempor.. Adult
s .0 2 who plan to Buy or Leasea — Alternative Classic Hits R Contemporary sic Hits 2 Rock Alternative
Classical ey 3.1%
m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mWDC = who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos =WDC
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Ad—Suggorted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
(averoge week] % Time Spent

s m_m—

Classic Hits

Urban
News/Talk/

Infor
Counts r
A, Hot AC 24.6

5

News/Talk/ Clas: C Contempo
Information Classic Hits 0.0 1
218 20.7

Urban AC Country

Pop Contemporary Hit Radio

Classic Rock Avg. Hours+Minutes/day with Ad- ; . Rl
s % Hit Radio
Rhythmic Contemporary Hit Radio s Supm::i;:t:;::’:{rzﬂﬁadlo. & Alternative Gas;;c;'m (T’;”:{'y 19.1 Adult
Alternative mm ¢ gl . : All News Conte...

18.6 185

E——— mm - m

Hot AC 94, Contempor... Pap Contemporary
5 who plan to Buy or Lease a woc Classi All Sports Hit Radio® | Contemporary All Sports Urban AC Alternative Hit Radio
Neoex/Tal/Inforivation NEW TSNS Veticle 24.7 23.0 20.8 19.4 211 203 18.6 17.6
next 12mos
All Sports.
® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos ®WDC = who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mWDC
wpC DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 231 mﬁ 3 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. - for Anything .

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



Plan

sy, 2025
:MM—MM b

to Buy or Lease a New $45,000+4MSRP Vehicle

180,832 or 79.1% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Alternative, Country, and All Sports.

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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to Buy or Leuse a New $45,000+MSRP Vehicle

134,744 or 76.2% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Pop Contemporary Hit
Radio, Classic Hits, Adult Contemporary, and Active Rock.

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Naw Car Price Tronds in 2025: Average
Belling Prices Hold Stesdy

==

2025 6,485,169 or 70.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next

““ 12mos watch Ad-Supported Local TV Stations for an average of 79.8 minutes every day representing
Plan to Buy of Lense & New $45,000+MSRP Vehicle 27.3% of all time spent daily with Ad-Supported Video.
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Plan to Buv or i.ease a New $45,000+MSRP Vehicle

118,394 or 63.7% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 85.6 minutes every day representing
36.9% of all time spent daily with Ad-Supported Video.
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Plan to Buy or I.ense a New $45,000+MSRP Vehicle

143,901 or 71.5% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 69.5 minutes every day representing
26.7% of all time spent daily with Ad-Supported Video.
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:..,:...... 12mos watch Ad-Supported Local TV Stations for an average of 68. minutes every day representing
g orm“:amw“s'ms”v'hm 27.% of all time spent daily with Ad-Supported Video.
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133,806 or 75.7% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 59.6 minutes every day representing
24.% of all time spent daily with Ad-Supported Video.
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118,394 or 63.7% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
enl 12mos watch Ad-Supported Local TV Stations for an average of 85.6 minutes every day representing
36.9% of all time spent daily with Ad-Supported Video.
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“ne 143,901 or 71.5% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next

12mos watch Ad-Supported Local TV Stations for an average of 69.5 minutes every day representing
26.7% of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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6,485,169 or 70.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Comedies, Movies, and Dramas.
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118,394 or 63.7% of Adults 18 or older who plan to Buy or Lease a NEW S45K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,

Comedies, Movies, Sports, Local News - Morning, and Dramas.
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Local TVStat:on 1 Programs (Persons & % Reach): Adults 18 or older
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143,901 or 71.5% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Morning, Local News - Evening, National/Network News, Dramas, and Movies.
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153,154 or 67.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Local News - Late, and National/Ne
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133,806 or 75.7% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local
News - Evening, Movies, Sports, Comedies, and Dramas.
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7,166,629 or 77.4% of Adults 18 or older who plan to Buy or Lease a NEW S45K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 116.7 minutes every day representing
22.4% of all time spent daily with Ad-Supported Digital Media.
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Plan to Buv or Lease a New $45,000+MSRP Vehicle

of all time spent daily with Ad-Supported Digital Media.

[ 123,426 or 66.4% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 85. minutes every day representing 18.9%
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Plan to Buy or Leuse a New $45,000+MSRP Vehicle

171,641 or 85.3% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 131.6 minutes every day representing
26.2% of all time spent daily with Ad-Supported Digital Media.
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[ 195,628 or 85.6% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 129.7 minutes every day representing
23.8% of all time spent daily with Ad-Supported Digital Media.
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[ 140,624 or 79.6% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 110.5 minutes every day representing

24.5% of all time spent daily with Ad-Supported Digital Media.
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7,104,882 or 76.7% of Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next
12mos use Ad-Supported Facebook for an average of 41.9 minutes every day representing 35.9% of
all time spent daily with Ad-Supported Social Media.
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12mos use Ad-Supported Facebook for an average of 30.7 minutes every day representing 36.1% of
all time spent daily with Ad-Supported Social Media.
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12mos use Ad-Supported Facebook for an average of 47.9 minutes every day representing 36.4% of
all time spent daily with Ad-Supported Social Media.
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139,932 or 61.2% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next

12mos use Ad-Supported Facebook for an average of 44.9 minutes every day representing 34.6% of

all time spent daily with Ad-Supported Social Media.
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all time spent daily with Ad-Supported Social Media.
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Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
s

who plan to Buy or Lease a USA
NEW $45K+MSRP Vehicle
next 12mos

38.9%

38.6%

29.7%

—_— 26.9%
T 22.7%

213% sy 22.9%

16.8% 16.2%

15.8%
13.7%

Weekly

Total = =

Persons I | [t P

Reached:77104,88289,774,353 4,534,87417,174,035 2,928,59802,071,451 2,479,087/7,741,351 3,575,552/4,969,603 2,259,88859,393,893 1,971,57652,766,696 2,490,38160,099,377 1,552,13242,478,624 1,264,13641,436,548
Average Facebook Instagram YouTube Video TikTok LinkedIn X (Formerly Pinterest Reddit Snapchat WhatsApp
Daily Minutes "Twitter")
Using Ad-Supported

® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos m USA
USA USA Projection Secarborough R1 2024: Jan23-Aug24 Qual Intab 869

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection

Searborough R1 2024: Jan23-Aug24 Qual Intab 23,243

Ii * Share of Everything
-al for Anything _ )

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



123,426 or 66.4% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
“I 12mos use Ad-Supported Facebook for an average of 30.7 minutes every day representing 36.1% of
all time spent daily with Ad-Supported Social Media.

Plan to Buy or Lease a New $45,000+MSRP Vehicle

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 72.6% Social Media: Adults 18 or older

“"Share of Ad-Supported Social Media"

e EETE

66.4%

who plan to Buy or Lease a CHI
% of Weekly NEW $45K+MSRP Vehicle
Time Spent wi next 12mos

Ad-Supporte
Social Media:

39.3%

29.6%

37.5%

33.3% 32.9%

27.4%

23.5% 23.2%
18.2%

20.5% 20.6%

17.8%
- _
i

Weekly

Total

Persons -

Reached: 123,326 5,489,281 88,377 3,440,198 61,960 2,489,403 24,007 2,834,284 73,043 2,237,747 50,947 1,780,511 33,823 1,755,997 28,454 1,550,419 38,383 1,345427 25,370 311,270
Av-';aee Facebook Instagram TikTok YouTube Video LinkedIn Reddit X (Formerly Pinterest Snapchat Blogs/Message
Daily Minutes B e
Using Ad-Supported "Twitter") Boards (read
soc edi 30 NI I 65 |

m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos m CHI
CHI DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 82 CHICAGO DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 3,420 ® Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soeﬁ.al for Anything _ =

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



S 205 153,225 or 76.2% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
: E wn 12mos use Ad-Supported Facebook for an average of 47.9 minutes every day representing 36.4% of

mto"sw';, Lense  New $45,0004MSRP Vehicle all time spent daily with Ad-Supported Social Media.

76.2%

73.0%

Weekly
Reach %

Avg. Hours+Minutes/day with Ad-Supported

Social Media: Adults 18 or older
“Share of Ad-Supported Social Media"

EEn O

48.6% 47.3% 48.0% who plan to Buy or Lease a wDC
44.7% NEW $45K+MSRP Vehicle
next 12mos

% of Weekly
Time Spent wi
Ad-Suppo

Social Media:

29.5%

26.5% 25.9%
23.1% 23.2% 24.0% 22.5%

12.55% 13.4%

Weekly

Total »
Persons 4.3% A ﬁ
Reached: 153,275 4, 154 162 97,799 2,718,413 96,548 2,266,908 89,911 1,836,483 53,010 1,678,491 53,319 1,241,330 46,476 1,318994 52,052 1,368,039 40,126 1,281,095 25,112 764,598
Average Facebook instagram YouTube Video Linkedin’ TikTok Pinterest X (Formerly Reddit WhatsApp Snapchat
Daily Minutes “TWIttEI‘")

Using Aquup

u who plan to Buy or Lease a ehicle next mos

WDC DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 231 WASHINGTON, DC DMA Scarborough R2 2024: Aug23-Sep24 Qual intab 5557 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soeﬁ. for Anything _ =

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



e...mf.‘:'i_:_.._“...”.:",,,...., 2025 139,932 or 61.2% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next

o=a fﬁ} 12mos use Ad-Supported Facebook for an average of 44.9 minutes every day representing 34.6% of

Plot to By or Loase & Now $45,0000MSRP Vehicle all time spent daily with Ad-Supported Social Media.
Weekly 71.6% Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 18 or older

“"Share of Ad-Supported Social Media"
52.8% - m

who plan to Buy or Lease a SEA

% of Weekly NEW $45K+MSRP Vehicle

::;Spen;:v 43.1% next 12mos

uppo
Social Media: 38.4%
32.4%
28.9%
25.6% o
23.7% 22.0%
0,
17.3% 15.4% 16.3% 1589

13.7%

Weekly
Total

Persons
Reached:

Average Facebook
Daily Minutes

Instagram YouTube Video TikTok Linkedin X (Formerly Reddit Pinterest Snapchat WhatsApp

Using Ad-Sup

"Twitter"

® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos m SEA

SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 209 SEATTLE-TACOMA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,860 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soeﬁ.al for Anything _ =

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



?.52.‘"’-‘:;.'...._:3”...... 2025 140,624 or 79.6% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next

Balling Prices Hold

12mos use Ad-Supported Facebook for an average of 41. minutes every day representing 37.1% of

Plan to Buy or Lease a New $45,000+MSRP Vehicle all time spent daily with Ad-Supported Social Media.
Weekly 79.6% Avg. Hours+Minutes/day with Ad-Supported
Reach % o7 Social Media: Adults 18 or older

“"Share of Ad-Supported Social Media"
LT 220

55.6%

who plan to Buy or Lease a PHX
% of Weekly NEW $45K+MSRP Vehicle
Time Spent wi next 12mos
Ad-Supporte
Social Media: 41.3%
37.5%
35.4%
30.9% 31.9%
27.2%
22.1%

19.9%  19.0%

15.6% 16.4%

13.2%

Weekly
Total

Persons
Reached:

Average Facebook
Daily Minutes

730,249 ,991 614,420
WhatsApp

1,112,563 ; ,
Snapchat

X (Formerly

. g

Instagram

YouTu be' Vi(ieo TikT,ok ' Linke’dln‘ Pinterest Reddit’

Using Ad-Sup

"Twitter"

= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos H PHX

PHX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 74 PHOENIX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 2,268 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soeﬁ.al for Anything _ =

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)



‘f,g,cmm;mm 2025 M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 659,757;
L = Social Media: 469,199; Local Radio: 465,716; Non-Prem. Cable: 289,099; Local TV: 248,057

Plan to Buy or Lease a New $45,000+MSRP Vehicle reaching Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Veh
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who plan to Buy or Lease a NEW USA Metro Area Adults 18 or older
S45K+MSRP Vehicle next 12mos 70,000,000
3,000,000
60,000,000
2,500,000
50,000,000
2,000,000
40,000,000
1,500,000
30,000,000
1,000,000
20,000,000
500,000 10,000,000
0 [1]
L Y B G A R AR R R R R AR R R R RS P oo @ PP F TP R R R R R R AR R R R R g
06‘ W S #qs”@s”&,—”q«* WA W R & A aqq”(,”@} 0«« GO A Fp g g N W E @@y
e Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH w==Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH
s V0N Fri Non-Premium Cable TV AQH s Mon+-Fri Social Media AQH e Mon- Fri Non-Premium Cable TV AQH e M on-Fri Social Media AQH
s Vlon-Fri Digital Media (Less Social) AQH e Vlon- Fri Digita| Media (Less Social) AQH
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual intab 869 *® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243 Soeﬁ. for Anything _

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




@cariage

Selling Prices Hold Steady

iy * kK l
= e b

I-’—lan to Buy or Lease a New $45,000+MSRP Vehicle

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 13,085;
Local Radio: 10,601; Social Media: 8,094; Non-Prem. Cable: 4,912; Local TV: 4,438
reaching Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle nex

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who plan to Buy or Lease a NEW
S45K+MSRP Vehicle next 12mos

0
PR PP PPN P PP R R R R R R R R R R RO
FET AT ET TP PFAIAAE SN D

s Mon-Fri Local AM/FM Radio AQH
s VIon-Fri Non-Premium Cable TV AQH
‘e [Vlon-Fri Digital Media (Less Social) AQH

e VIon-Fri Local TV Station AQH
s MloN-Fri Social Media AQH

1,600,000

1,400,000

1,200,000

1,000,000

800,000

600,000

400,000

200,000

0&9’«?’«?»‘6@@«%’@?&

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
CHI Metro Area Adults 18 or older

»”'\?4?»?995\’5%’9”:&’.;»’“9°§n9“?@6°h‘*:\‘*%??ﬁ@.;»‘?:y“

o5 AW F o s

s Mo Fri Local AM/FM Radio AQH M
e M on-Fri Non-Premium Cable TVAQH
e M on-Fri Digital Media (Less Social) AQH

Fri Local TV Station AQH
s Mo~ Fri Social Media AQH

CHI DMA Scarborough R2 2024: Aug23-Sep24 Qual intab 82
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




@ cartdye

Plan to Buy or Lease a New $45,000+#MSRP Vehicle

Zwo

Social Media: 10,486; Local Radio: 9,989; Non-Prem. Cable: 6,690; Local TV: 5,066

oo pree nanin o enge 2025 c M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 12,970;
reaching Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle nex

20,000

10,000

0

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)

Adults 18 or older who plan to Buy or Lease a NEW
S45K+MSRP Vehicle next 12mos

»’mﬁ?ﬁfa’*@ﬁ’d’o’.\?»ﬁﬂ?*oﬂs@ oR R aF
ST AF S PG &'Qﬁw»ﬁw#ﬂf«éwq‘;@«o
s Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH
e Vlon-Fri Non-Premium Cable TV AQH e [Vlon-Fri Social Media AQH
e Von-Fri Digital Media (Less Social) AQH

2,000,000

1,800,000

1,600,000

1,400,000

1,200,000

1,000,000

800,000

600,000

400,000

200,000

0

F

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
WDC Metro Area Adults 18 or older

L A G P P < B R IR R R R R RN g

6‘@06?94@°vq°»¢0°»¢ Q‘»ﬂw‘f@««qﬁq@&

e Mon-Fri Local AM/FM Radio AQH e [Vlon-Fri Local TV Station AQH
e Vlon-Fri Non-Premium Cable TV AQH e Von-Fri Social Media AQH
e [Vlon-Fri Digital Media (Less Social) AQH

WDC

DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 231

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, inc. LLC. All rights reserved.

" Share of Everythmg

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




%:';.’.;ﬂ....h,,,x...... 2025
Selling Prices Hold o

I;Ian to Buy or Lease a New $45,000+MSRP Vehicle

| M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 16,630;
Social Media: 13,433; Local Radio: 11,537; Non-Prem. Cable: 8,112; Local TV: 6,251
| reaching Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle ne

10,000

0

_y«

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who plan to Buy or Lease a NEW
S45K+MSRP Vehicle next 12mos

sﬁ?ﬂ;oﬂhr&'\ﬁ%ﬁpﬁ &

s@@@@@@»\@#@.@:\ &xa@’w«#&«d@*g@’

PP PO P PP P
S

s Mon- Fri Local AM/FM Radio AQH

e Von- Fri Non-Premium Cable TV AQH

e VIon-Fri Digital Media (Less Social) AQH

e Mon-Fri Local TV Station AQH
s Mon-Fri Social Media AQH

1,600,000

1,400,000

1,200,000

1,000,000

800,000

600,000

400,000

200,000

0

oY

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
SEA Metro Area Adults 18 or older

P : > &P
& l‘?'»';’o#pn;?#ﬁb@« A 1?&

s Mon-Fri Local AM/FM Radio AQH
s Mon-Fri Non-Premium Cable TV AQH
e Mon-Fri Digital Media (Less Social) AQH

2 AR AR R R R R
“’0 (S S

Mon-Fri Local TV §
s M on-Fri Social Media AQH

R R R AR
@’«th‘?*gq"&"?’

AQH

SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 209

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

soefa.ai

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)

* Share of Everything

for Anything _




G nnbisivas. - 2025
Selling Prices

Hold Steady

F"]an to Buy or Lease a New $45,000+MSRP Vehicle

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 12,531;
Local Radio: 8,569; Social Media: 7,053; Local TV: 5,117; Non-Prem. Cable: 4,806 reaching
Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who plan to Buy or Lease a NEW
S45K+MSRP Vehicle next 12mos

50,000

20,000

10,000

@ R ® R R A&

LSO O A O L, m“:ﬁ*ﬁﬂﬁaﬂ <
Rl nﬁﬁws«awaoﬁ&g

,Qﬁ“'»‘\'P“Pb?“?‘o”‘\"’Q?qadv’

s MlON- Fri Local AM/FM Radio AQH
@ms MloN- Fri Non-Premium Cable TV AQH
@ [Vion-Fri Digital Media (Less Social) AQH

e Mlon-Fri Local TV Station AQH
s Mon-Fri Social Media AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
PHX Metro Area Adults 18 or older

1,200,000
1,000,000
800,000
600,000
400,000

200,000

#’:@:’:”ﬂ’ﬁ"b’ﬁ”ﬁa”u”»"m“-&ﬁ#vﬂb.ﬁ@*\Q'chﬁ R
G FE PGP GG g -af-a»ﬁweﬁef«ﬂqu;ngﬁ

e Mon-Fri Local AM/FM Radio AQH

e Mon-Fri Non-Premium Cable TV AQH

e M on-Fri Digital Media (Less Social) AQH

s Mon-Fri Local TV Station AQH
e Vo~ Fri Social Media AQH

PHX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 74
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

l: * Share of Everything
_al for Anything _

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)




@ caredae

New Car Price Trends in 2025: Average
Sotiing Prices Hold Stesdy

Plan to Buy or Lease a New $45,000+MSRP Vehicle

2025

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)

‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

Spotify

SiriusXm

YouTube Music

Movie Theaters

' 8,453,170 or 91.3% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos spend an average of 61.9 minutes per day driving, seeing Billboards and Signs. 66.% Listen to
Local Radio Stations Out-of-Home for an average of 35.4 minu

_!!ﬂI

of-Home Media: Adults 18 or older

Concurrent
-z

who planto Buy or Lease a UsA.
NEW $45K+MSRP Vehicle
next 12mos

Time 5
)
(356
(120
(51,5
L]
(g 25 ]
Avg. Hours+Minutes/day with Out- m
]
(04 ]
A
a
(0c ]

m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos mUSA

veroge ooyl

Tap -13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Movie
Theaters
18.5

Shopping

Billboards & Signs (Weekly
Drivers)

Restaurants 513

AM/FM
=4 & Bars

43.1 Stores

9.6

Walking in Towns,
Cities, Downtown
Areas
22.2

AM/FM Radio
40.3

Walking in Towns,
Cities, Downtown
Areas
214

Restaurants &

Movie
Theaters
14.1

Shopping Malls

Grocery

® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

W USA

Top-13 Ad-. Suggorted Out of Home Media (Persons & % Reach): Adults 18 or older

(averoge
Gucerv Stmes

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Movie Theaters

Retail Stores

YouTube Music

Health Clubs/Gyms

Usa

USA Projection
All Graphs and scefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

e
L g™
[l
T —

S (— VT

s T
SRR
e ey
(422508, 294 1 13
R e

= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos
Scarborough R1 2024: Jan23-Aug24

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 18 or older

— _ m
Uusage %

who plan to Buy or Lease a
NEW $45K+MSRP Vehicle
next 12mos

= USA
Qual Intab 869

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)

{acsge oay]

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

61.9

Billboards & Signs
(Weekly Drivers)

Billboards & Signs (Week

AM/FM Radio
354

Grocery
Health Clubs/ | o, ..

Gyms 96
15.7

Pod...
7.6

YouTube
Music

Walking in Towns,
Cities, Downtown
Areas
22.2

Restaurants
& Bars
133

AM/FM Radio
37.3

Walking in Towns,
Citles, Downtown
Areas
PAR)

Health Clubs/
Gyms
14.8

Restaurants &

Pod...

7.6

Ret...

Sto.
7

Grocery
Stores
9.4

YouTube
Music

Gas
St...

USA Projection

= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243

mUSA

* Share of Everything
for Anything _




[ @carcage

Mew Car Price Trends in 2025 Average
Setting Prices Hold Steady

Plan to Buv or Leasea Nsw$45 000+MSRP Vehicle

2025

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Drug Stores

Shopping Malls

Podcasts

Spotify

YouTube Music

SiriusXmM

Retail Stores

169,844 or 91.4% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos spend an average of 66.5 minutes per day driving, seeing Billboards and Signs. 73.6% Listen
to Local Radio Stations Out-of-Home for an average of 39.7 minut

Total Persons: % Time Spent:

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

Concurrent

o - =
T W 4 > O & S 3

X who planto Buyor Leasea CHI
mm" NEW SasoVERP venle
next 12mos
[ 50¢ geal 2 4
u who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos u CHI

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

BESISUIBAISN Shoppil
& Bars
143

SiriusXM
AM/FM Radio 10.0

Walking in Towns,

Billboards & Signs Cities, Downtown
(Weekly Drivers) Areas
(] 18.3

AM/FM Radio
YouTub... IGBS... 43.0

Billboards & Signs (Weekly

Walking in Towns;
Cities, Downtown
Areas Shopping

22.2

Restaurants &

Bars
15.2

SiriusXM
10.7

18.¢

Grocery Retail
Stores Stores
9.8 7.3

Pod...
6.9 Gas.

= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

mCHI

Top-13 Ad- Sug_tgorted Out-of-Home Media (Persons & % Reach): Adults 18 or older

{Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Drug Stores

Shopping Malls

Podcasts

Retail Stores

Movie Theaters

Public Transit

YouTube Music

CHI

persons

=
B s 5
_!MI""'
”
e TRV

RN —

PR

3% BYLB [Tk [T r
* 3 ERoY EEh

Avg. Hours+Minutes/day with Ad- M

m Supported Out-of-Home Media:
1,676 396 Adults 18 or older
RTOLT T
= 4 who plan to Buyor Lease a
1 |
o0 107 .Ck%: mwsnsx:w:nv Vehicle
next 12mos

w who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos m CHI
DMA Scarborough R2 2024: Aug23-Sep24

Qual intab 82

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top—13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
v (averoge o)

Walking in
Towns, Cities,
Downtown Restaura...
Areas & Bars

183 43
8 : Billboards & Sig

Srocery
Stores

AM/FM Radio
39.7 43 105

Billboards & S YouTube..

(Weekly Dr 5 Movie Theaters Stores | Podc AM/FM Radio
66.5 18.9 6 40.1

Public Transit
229

Restaurants &
Bars.
15.2

Walking in Towns,
Cities, Downtown
Areas
222

Grocery
Stores
9.8

YouTube
Music

Gas
St...

= who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

ECHI

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): S60,000 or more)

* Share of Everything
for Anything _



@ cartas

MNew Car Price Trends in 2025: Aversge

2025

Plan to Buv or Lease a New $45,000|—M5RP Vehicle

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

Spotify

SiriusXm

Movie Theaters

YouTube Music

u who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

Total Persons:

% Time. sim

04 28 96 7%

m
_lW

Avg. Hours+Minutes/day with Out- m

- of-Home Media: Adults 18 or older

m
o BB ,m

who planto Buyor Leasea
NEW $45K+ MSRP Vehicle
next 12mos

=3
e
2

A m B

mWDC

183,098 or 91.% of Adults 18 or older who plan to Buy or Lease a NEW S$S45K+MSRP Vehicle next
12mos spend an average of 49.3 minutes per day driving, seeing Billboards and Signs. 65.3% Listen
to Local Radio Stations Out-of-Home for an average of 39.2 minute

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
AveCeae. 0av

Walking in Towns,
Cities, Downtown

Areas

220
Billboards & Signs (Weekly

Drivers)
49.3
Movie
Theaters
16.5

AM/FM Radio SiriusXM
46.0 133

Restaurants
& Bars
12.8

Groc..
Stores
7.9

Podc
85

Eil\lbuards

ns (Weekly

AM/FM Radio
378

Walking in Towns,
Cities, Downtown
Areas
23.0

Grocery
Stores

Restaurants &
Bars M i
14.8 ; 2

YouTube Gas
Music  St..

Pod...
7.7 | Spotify | Dr..

w who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

mWDC

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

{Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

Movie Theaters

Public Transit

Retail Stores

YouTube Music

wDC

w who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos
DMA

Persons.

.
e TV o/l
D —————
e P
BT I ———
B e — T T
R —

PR —

B (L [0 (o8 b Ao
R R R

Avg. Hours+Minutes/day with Ad-

Supported Out-of-Home Media:
L230052] 51 ea ™ ATalts 15 o el
3 les 357 'lm
a who plan to Buyor Leasea WDC
mﬁ- NEW $45K+MSRP Vehicle
% next 12mos

69
lesoeos ]

=WDC

Scarborough R2 2024: Aug23-Sep24 Qual Intab 231

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top—13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Shopping Malls

Gas Stations/Convenience Stores
Restaurants & Bars

Podcasts

Spotify

Drug Stores

Public Transit

YouTube Music

Retail Stores

m who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

Total Persons:

who planto Buyor Leasea
NEW $45K+ MSRP Vehicle
next 12mos

mSEA

% Time sim

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older

e M i

(03]

211,289 or 92.5% of Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next
12mos spend an average of 43.2 minutes per day driving, seeing Billboards and Signs. 66.1% Listen
to Local Radio Stations Out-of-Home for an average of 31.3 minut
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154,336 or 87.3% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos spend an average of 55.7 minutes per day driving, seeing Billboards and Signs. 63.7% Listen
to Local Radio Stations Out-of-Home for an average of 37.5 minut

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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ez 2025 8,453,170 or 91.3% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos
spend an average of 61.9 minutes per day driving, seeing Billboards and Signs representing 39.8% of all
5 000HMSRP Vahicls Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Dt "Share of Ad-Supported OOH Media"
96.2%
SLIX e -

79.9% who plan to Buy or Lease a USA
NEW $45K+MSRP Vehicle
next 12mos
66.0% 66.7%
36.6%
° 34.1%
15.4%
8.0% 104% 5 gy
Weekly 7.4% 5.2% 4.5%
Total 4.4%
Rerwdns 227,876,591 174,920,912 192,825,352 252,279,102 73,276,637 35,881,275 97,182,646 13,753,029 27,174,497 11,888,577
Billboards & Signs " AMi/FM Radio Walking in Towns, "Grocery Stores "Shopping Mai?'s ‘Movie Theaters Restaurants & Bars  Stadiums& Arenas  Health Clubs/Gyms "Airports
Average (Weekly Drivers) Cities, Downtown

Daily Minutes
with Ad-Supported Areas

® who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos m USA

USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual intab 869 - sh fE thi
J ; 3 g — " are o verything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243 Soeﬁ- al for Anything _ -

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mofHHLD): 545,000 - 559,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo{HHLDJ: $60.000 or more)



?.:ﬁ..............., —{1 7.} 169,844 or 91.4% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos
e o spend an average of 66.5 minutes per day driving, seeing Billboards and Signs representing 41.3% of all
Plan to Buy or Lease a New $45,000:MSRP Vehicle Time Spent with Ad-Supported Out-of-Home Media.
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183,098 or 91.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next 12mos

e i 2025
2 7 E wne spend an average of 49.3 minutes per day driving, seeing Billboards and Signs representing 34.5% of all
i Time Spent with Ad-Supported Out-of-Home Media.
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;lan to Buy or Lease a New $45,000+MSRP Vehicle

169,844 or 91.4% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos spend an average of 66.5 minutes per day driving an average of 38.7 miles each day and are
145.6% more likely to use US 14 (Northwest Highway) than the Metr

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Plan to Buy or Lease a New $45,000+MSRP Vehicl

183,098 or 91.% of Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next
12mos spend an average of 49.3 minutes per day driving an average of 28.7 miles each day and are

218.7% more likely to use Route 210/Indian Head Highway than the M

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Plan to Buy or Lease a New $45,000+MSRP Vehicle

211,289 or 92.5% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos spend an average of 43.2 minutes per day driving an average of 25.1 miles each day and are
154.9% more likely to use Montlake Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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154,336 or 87.3% of Adults 18 or older who plan to Buy or Lease a NEW $S45K+MSRP Vehicle next
12mos spend an average of 55.7 minutes per day driving an average of 32.4 miles each day and are
127.4% more likely to use Santan Freeway (SE Loop 202) than the M

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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3,518,549 or 38.% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.9 minutes every day
representing 28.9% of all time spent daily with All forms of Print M

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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USA Today (Daily)
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41,994 or 22.6% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.4 minutes every day
representing 26.2% of all time spent daily with All forms of Print Med

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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70,701 or 35.1% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every day
representing 29.2% of all time spent daily with All forms of Print Med

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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29,437 or 16.7% of Adults 18 or older who plan to Buy or Lease a NEW $45K+MSRP Vehicle next
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 13.1 minutes every day
representing 24.6% of all time spent daily with All forms of Print Med
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